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PERSONAL 
BRANDING QUIZ

According to the "Personal Branding Quiz," 

I am considered a Careerist. Careerists are 

those who have shown interest in 

professional advancement moreover 

personal achievement. Having a driven and 

determined mindset that is often sociated 

with multiple networks like LinkedIn. They 

hope to become successful and raise their 

status in their industry.
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FACEBOOK 
PROFILE

Personally, I have never been the one to 

use or post on Facebook. That has never 

been a way that I chose to communicate 

with long-distance peers or post my 

passions and achievements. I hope to 

update my profile the sense by adding a 

profile picture, an interesting bio and listing 

my academic status. By revamping 

my Facebook profile, it will portray a more 

my personal brand more accurately and 

portray my viewpoints and worldview.
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TWITTER 
PROFILE

I created my Twitter profile at the start of 
my sophomore year in my Public Relations 
Principles class. It has a little more 
information compared to my Facebook 
profile, but I use my Twitter profile 
for interesting and educational things that I 
learned in class and class assignments. I also 
attend PRSSA meetings and will tweet 
around five facts that I learned from the 
guest speakers every other week. This helps 
me recap what I learned and helps me in 
the future. I hope to update my Twitter by 
adding a profile picture and a bio explaining 
my educational status and hope to update 
my Twitter along my academic and career 
journey.
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LINKEDIN 
PROFILE

I created my LinkedIn profile over the 
summer of 2022. My internship over that 
summer requires me to manage and post 
on the company's social media accounts, 
with the main social media platform being 
LinkedIn. Therefore, I created and 
updated my LinkedIn account, and was an 
admin for the company's LinkedIn, so I 
was able to post on their LinkedIn from 
their account from my own profile. This 
helped me gain connections on my profile 
and learn how to manage a social media 
page. I hope to update my headshot and 
post more on my own account by 
updating my followers on my career and 
education opportunities and 
accomplishments.
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CURRENT BRAND SUMMARY

After going reviewing my social media platforms before updating them, I realized my 

profiles that were the most updated were updated in a more professional setting. 

There is an obvious improvement that I can focus on. I want to start simple by 

updating my profile picture and bio in all my profiles to have more of a professional 

tone and to have an updated picture of me. I then want to start by making all my social 

media profiles look cohesive and similar. I want them to have the same profile pictures 

and bio of me so I can professionally grow my brand. Lastly, I want to update my 

profiles and have a couple of posts on there, and I want to have mostly the same posts 

on each profile to keep that cohesiveness.
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BRAND ATTRIBUTES
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5 DESCRIBING ATTRIBUTES
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Caring Determined

Thoughtful Genuine Intentional



BRAND SURVEY SUMMARY

When conducting the Personal Branding Survey, I guess I didn't really know what to expect, but it 

not only lifted me up and helped my confidence, but it showed me how people view me 

professionally and how I treat others. The five words that occurred the most in my responses 

were, caring, determined, thoughtful, genuine, and intentional. When I first saw these words, they 

were super professional, but they still define how I work with others. Based on these responses I 

and passionate about working on creative and collaborative projects and ideas. I am also driven 

and determined towards success weather its personal success or collaborative success; I am 

resilient. I also am thoughtful and genuine when it comes to my communication skills but in a 

professional sense, communicating with business partners and employees effectively. Right now, I 

wold say my brand is organized but jumbled at the same time, but I want to be taken seriously in a 

professional manner by the time I graduate.
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BRANDING DEFINING EXPERIENCES

HRNCIR Construction Summer 2022 Internship: Over this past summer, I was able to receive the opputrunity of working 

as a marketing intern for the construction company called HRNCIR Construction. I oversaw managing and creating posts 

on the company's social media platforms. This was a first time that I got a glimspe at the professional world and learned 

things by surronding myself with my coworkers who were significantly older than me and by asking them questions. I 

overall feel more confident with my professional experiences and can't wait to gain more knowledge.

Leadership Institute: In high school, I applied and was accepted into a 4-year leadership course with a cohort of around 

20 people. I not only learned about what qualities make good leaders, but I learned more about myself as a person and 

the best way that I lead. I ended up creating a project over the 4 yers about something I am passionate about, and I chose 

to do it on Mental Health. This helped me gain independence and confidence when it came to reaching out to mental 

health associations across Dallas and overall gave me more knowledge.

Study Abroad: In high school, I applied and participated in the study abroad program. It was a 15-day travel and not only 

was it my first time traveling alone, but it was my first time traveling out of the country. I gained a lot of confidence in 

myself by putting my language skills to the test and speaking different languages and by holding myself accountable for my 

responsibilities on that trip. I truly became more independent and self-sufficient which has helped me in my life so far.
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BRANDING STATEMENT/SLOGAN

"I am a determined and intentional communicator who fosters relationships 

with others while my caring, thoughtful, and genuine character will be rooted 

in improving my overall skills to be an impactful team member."

After evaluating my Personal Branding Survey Responses, I incorporated my key attributes that align 

with my morals and values. I wanted to show that I can input these attributes in my career in a more 

professional sense. Therefore, I wanted to highlight my attributes as an organized and thorough 

communicator which carrying my thoughtful and genuine charisma. I will include this statement on my 

website, blog, business card social media, and resume.
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PROFESSIONAL EMAIL

maggiemetten1@gmail.com

My previous email, I used it for spam and junk email during highschool. It 
caontained the year that I graduated highschool in it along with my first and 
middle name. Conatinting one's middle name is not as common because it is 
not as recognizable as one's first and last name. I as oroignially just going to 
include my first and last name but somehow that email was already taken so I 
just added a "1" because that’s the most professional number I could add. This 
email will help me communicate professionally with future employees and 
other network opportunities.
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BUSINESS C ARD

For my business card, I was consistent and used 

the same font and color of the font for the 

front and back of the card. I also used the same 

logo on the banner of my LinkedIn, Facebook, 

and Twitter profiles. Lastly, I used the same 

branding statement and profile picture for my 

resume, the social media profiles that were 

listed above, and for my website. This is help 

future associates and employees be able to put 

a name to a face.
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BLOG POST #1



BLOG POST #2
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BLOG POST #3
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BLOG POST #4
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BLOG POST #5
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BLOG POST #6
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BLOG POST SUMMARY

Creating a blog was nothing new to me but it was fun deciding what theme to pick and have it 

match up with my website too. I also loved blogging about something that I was passionate about 

and that I have educated myself on over the past couple of years. I hope to include more of my 

own photography over the next couple of years. I have had experience in the photography world 

so advertising my own photography I feel would attract a larger audience. I overall want to learn 

how to have my blog reach a larger audience.
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UPDATED FACEBOOK PROFILE
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UPDATED FACEBOOK PROFILE
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When I updated my facebook profile, the first thing I did was 

add a picture of my logo as the cover photo of my profile. I 

made this consistent throughout all social media pages. I then 

made my bio which includes my current location of education 

and what I am studying. I made sure to include my internship 

over the summer on my facebook page. When you click on the 

company's name, it will take you to the company's facebook 

page. This works along with when clicked the school that I am 

currently attending, and Dallas, Texas. I also updated my profile 

picture to a more recent headshot of myself from this year, 

2022. Also, to get in the right direction of growing my platform, 

I followed, liked and commented, on some posts so I could get 

my name out there.



UPDATED TWITTER PROFILE
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The first thing that I did to udpate my twitter profile, was to start 

posting on it. I peresonally think that LinkedIn and Twitter are 

more active than facebook in the professional world so I started 

posting things I learned from calss of things I learned in my 

PRSSA meetings (which you can see on slide 25). I then updated 

my profile pictures to my most recent headshot from this year, 

2022 instead of my headshot from 2020. I also added my logo on 

the cover photo for my profile to start promoting my brand. I 

added my bio which is the same as my facebook bio so I can keep 

the consistency.



UPDATED TWITTER PROFILE
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UPDATED LINKEDIN PROFILE
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I updated my LinkedIn by first starting my connecting with my 

other peers on the app. The more network connections I have 

the more it will benefit me more in the future. I also updated my 

profile picture, cover photo with my logo, and my bio to make 

sure everything is cohesive with my other social media profiles. I 

also updated my skillset in imported them into my profile (which 

you can see on page 27). This is benefit me in a more 

professional standpoint because it points out my strengths and 

professional skillset. I also added the months from when I 

started my internship until when I finished.



UPDATED LINKEDIN PROFILE
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RESUME COVER LETTER
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I used this tempalate for my resume that somwhat matches my 

buisness card. I wanted to use the color navy because its more 

professional than other colors that I have seen. I drafted my 

cover letter to the marketing intern position at Mary Kay. I 

explained why I would be a great fit for the job, I explained my 

skillset, and I explained my peresonal branding statement as 

well as personal information about me. I signed my name in 

cursive and in print at the bottom slong with adding my socials, 

and contact infor at the top of the letter.



RESUME
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I kept the same template as my cover letter to make 

it look cohesive and sophisticated. I have four sections 

on my resume listing my expiernces, my education, my 

awards and leadership, and my mission statememnt. I 

tried to only put my college expierences and start to 

take out some of my awards and leadership from 

highschool just because it isn't as important to have it 

on my resume the more, I age. I thought that the 

layout was good and not too busy and easy to read. I 

put my mission statement at the bottom to wrap up 

my resume in a sense.



REFERENCES
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For my reference page, I kept the same format as 

my resume and cover letter. My first reference was 

my Media Writing and Story Telling Teacher. This 

class challenged me so I would meet with him in 

office hours for extra guidence on assignments. My 

next reference is my freshman year academic 

advisor. I came into college with a differnet major 

feeling stressed out because I lost interest in it but 

he guided me in the right direction and helped me 

pick a major im passionate about. My last reference 

is my Intro to Advertising teacher. This class was 

ver interesting to me and helped me gain 

knowledge about my minor. We did a lot of fun 

assignemnts and I used him as a resource for any 

questions I had in the class.



E-PORTFOLIO- HOME PAGE
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This is the homepage of my website which means this 

is the first thing that they will see when they click on 

the link that takes them to my website. I included my 

logo on the background of the homepage with a little 

welcoming message. I decided to have the phrase 

"Everything and Anything" on the top because my 

website includes a variaty of sorts that makes up who I 

am. There is a professional side and more about my 

intersts and passions on my blog. I also have my three 

most recent blog posts advertised at the bottom so 

people can see what I recently uploaded.



E-PORTFOLIO- ABOUT PAGE
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This is me about me page. I explain where I 

grew up and how I got my education. I 

explain my interests and hobbies along 

with explaining the reason why I created 

the website and what I want to gain from 

it.



E-PORTOLFIO-CONTACT PAGE
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This is my contact page. Nothing too extravagent but I 

included my email and phone number for ways that 

networks and clients to contact me. I also linked my 

profile page to the following icons in the bottom left 

corner so that when one clicks on the icon, it will take 

you out of my website to my Facebook, Twitter, or 

LinkedIn profile. Lastly, I set a chat messaging system so 

people can submit questions, suggestions, or simply chat 

and the messages will go straight to me. I think this will 

be beneficial and a quick way to connect with people.



E-PORTFOLIO-RESUME PAGE
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For my resume, I imported bits and pieces of my 

resume into these structured boxes. Each box is a 

different topic. The topics are education, employment 

history, awards and leadership and community service 

(as you can see on page 35). I included most of my 

resume but attached a PDF of my entire resume on the 

page as well. I feel as though this is an effective and 

cohesive to set up my resume for my website.



RESUME
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E-PORTFOLIO WORKS AND SKILLS PAGE
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E-PORTFOLIO- WORKS AND SKILLS PAGE
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E-PORTFOLIO-WORK AND SKILLS PAGE
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E-PORTFOLIO-WORK AND SKILLS PAGE

For my work and skills page number 36, I attached work 

from my summer internship in 2022. I designed and created 

posts and attahced pieces of my work. I set up the format 

where the viewer can click the arrow and scroll through 

each piece. I also attached a bio of explaining my work (as 

seen on page 38). For my next work and skills page on page 

number 37, I attached my AP photography pieces from 

highschool and explained the meaning behind it in a little bio 

(as seen on page 38).
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E-PORTFOLIO SUMMARY

This will help my brand in the future to tell my future employees and 

clients a little bit more about me and who I am along with who I 

want to be. It displays my talents and passions along with my awards 

and leadership. I think my E-Portfolio is. A great example of how I 

would be in the professional world and matches with who I want to 

be when I graduate.
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PERSONAL BRAND PLAN
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PERSONAL BRAND PLAN

42


